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AB-235413

M.Com. (Semester-I'V) Examination, J une-2025
(Backlog)
MARKETING RESEARCH
Time Allowed : Three Hours
Maximum Marks : 70

Note : Question paper is divided into four sections. Attempt
questions of all four sections as per direction.

Distribution of marks is given in each section.

UsH-U5 9K @vel § fowed B gt R @ust % ueAl
% ux Feagar AR iR F e ao® @ve |
fear T 2

SECTION-A / Us-J

( Objective Type Questions )

( aggis 9s7 )
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Note : Attemptany ten questions. Each question carries 1 mark

[10x1=10]

Rl a8 Wl B I AN WP U 1 of% g 3

1. (A) Fillinthe blanks :

e ®mE @ R S

@i)

(if)

(iii)

Marketing research helps in understanding
preferences, market trends, and competitors'

strategies.

o STETE ... TrfHeBaet, AR So
AR uRERE @ TFikal B 99§ §eg
FAT 2

The first step in marketing research is the

problem.

Defining the universe helps in determiningthe

for data collection.

I H I F7 q ey due B R .
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(iv)

v)

Univariate analysis helps in understanding the ___
of a single variable.

T =X fageger UF OHRd T H Bl LEE]
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New product research involves gathering data to

assess for a product.

Y IR SEAE F R I B R Eal
ST O F R 3 THA BT I S

(B) Choose the Correct Alternative :

el faehew g ¢

(vi)

3541

What does marketing research help with?

(a) Reducing customer satisfaction

(b) Increasing marketing expenses
(c) Identifying market opportunities
(d) Ignoring competitor strategies

o argEe RRed S HRa 82
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(vii)

(viii)
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(c) @R STEE B UGN BT
(@) st OERET @ SrRE e
Why is defining the sample importantin research?
(a) To increase costs
(b) To exclude potential customers
(c) To ensure representative data
(d) To limit data collection (ix)
S & AT QR A A ARt B2
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d) 2 dme @ Gt s B ke
What is the primary purpose of MIS?
(a) To increase data complexity
(b) To decrease decision-making efficiency
(c) To provide timely and relevant information

(d) To limit access to information

(4)
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What is a common method of data collection?
(a) Guesswork

(b) Surveys

(c) Ignoring data

(d) Speculation
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Why is sales research important for businesses?
(a) To increase production

(b) To understand market demand

(c) To ignore customer feedback

(d) To limit product variety

e % R R SR Y et 27
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(C) True/False based questions :

T /A S U9 -

(i)

Report preparation involves organizing and
presenting data.

g Tam &t & ¥ g1 emfgd ST 9
TR H 9N B
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Note:
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(xii)

A larger sample size always guarantees more
accurate results.

TR T ¥

SECTION-B / gUvs-9

( Very Short Answer Type Questions )

( ofa @g ol ae )

Attempt any five questions. Each question carries 2

marks.(Word limit : 25-30 words)

[5x2=10]
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(1)

(i1)

(iii)

Define marketing research.

RO STEa @ qRRE S
Explain problem identification.

THET B e FHAEN

What is the second step of research?
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Note:

()

v

(vi)

(vii)

Define sample.

T R T

Explain universe.

1 P A FR

Explain sample size.

TG SR H A FOT

Explain data analysis.

T T B AR
SECTION-C / @vs-§

( Short Answer Type Questions )

( @g sada ue )

Attempt any five questions. Each question carries 4

marks.(Word limit : 250 words)

[5x4=20)
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(i)

How does a marketing research proposal benefit
businesses?

2

&7
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(if)

(iil)

(iv)

)

(vi)

(vii)
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What factors influence determining information
needs?

T 1 AEEEAET B A § S9-5 5%
T T &7

What defines the nature of marketing research?
fao STgEae @ g MaE s 32

How does research reliability affect data

accuracy?
FE 27

Why is research validity essential in data

analysis?
D ARt § SgEae Ju ® qEeEs 27
What does multivariate data analysis involve?

TgERa wiE (FERRwE @) R §
Qi &7

How does data editing improve data quality?

THE U | qEH B E § GUR S
2

[P.T.O.]



SECTION-D / @Us-%

(Long Answer Type Questions )

( & seha ue )

Note: Attemptany three questions. Each question carries 10

marks.(Word limit : 500 words) [3x10=30]

el I He @ Suk AN S U9 10 Sf 7 2
(st &+ 500 )

4. (i)

(ii)

How does the method of conducting marketing

research impact data accuracy?

oo STEe BT i R HHE B g B
59wl R o

What steps are involved in report preparation,
presentation, and follow-up in marketing

research?

fawr sgdam # R AR &@, wde
R STt B & - =T AT B
&
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(iii)

(iv)

What are the major challenges faced in -

conducting marketing research in India?
A H A9 SrgaT @ & e g e
P HH HEAT Jga 27

What are common ethical issues faced in

marketing research?

frers srgear # iR AW & A g2
A A E?
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